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Monster Munch

Flamin' Hot

72 gm

Sharing

£4,610,755

4.4

1 Hula Hoops Big Hoops Bbqg Beef 70 gm Sharing £11,501,800 92 27 Hula Hoops Big Hoops Salted 70 gm Sharing £4,607,686 5.6
2 Walkers Crisps Cheese & Onion 65 gm Sharing £10,227,945 83 28 Walkers Crisps Ready Salted 32.5gm Singles £4,603,378 6.6
3 Cheetos Twisted Flamin' Hot 65 gm Sharing £9,828,281 7 29 Walkers Crisps Salt & Vinegar 45gm Singles £4,579,920 1
4 Quavers Cheese 54 gm Sharing £8,842,853 6.6 30 Hula Hoops Big Hoops Bbqg Beef 50 gm Singles £4,543,569 10.4
5 Doritos Chilli Heatwave 70 gm Sharing £7,717,366 6.8 31 Squares Salt & Vinegar 60 gm Sharing £4,508,073 5.4
6 Walkers Crisps Cheese & Onion 45 gm Singles £7,689,623 17.4 32 Walkers Crisps Prawn Cocktail 45gm Singles £4,323,561 1.6
7 Walkers Crisps Ready Salted 65 gm Sharing £7682,249 6.5 33 Pringles Sour Cream & Onion 200 gm Sharing £4,249,158 3.6
8 Pringles Sour Cream & Onion 200 gm Sharing £7,516,338 36 34 Walkers Crisps Salt & Vinegar 65 gm Sharing £4,233,965 4.8
9 Doritos Tangy Cheese 70 gm Sharing £7.457784 6.2 35 Sensations Crisps Thai Sweet Chilli 150 gm Sharing £4,130,212 3.5
10 Nik-Naks Nice 'N' Spicy 75 gm Sharing £7110,497 5.9 36 Quavers Cheese 34 gm Singles £4,045,187 9.2
1 Sensations Crisps Thai Sweet Chilli 65 gm Sharing £6,850,553 6.8 37 Doritos Chilli Heatwave 150 gm Sharing £3,834,537 4.4
12 Wotsits Really Cheesy 60 gm Sharing £6,803,195 51 38 Doritos Tangy Cheese 150 gm Sharing £3,601,540 4.1
13 Pringles Texas Barbegue Sauce 200 gm Sharing £5,755,592 32 39 Mccoys Crisps Cheddar & Onion 47.5gm Singles £3,597,746 57
14 Monster Munch Pickled Onion 72 gm Sharing £5,697,218 4.9 40 Mccoys Crisps Salt & Malt Vinegar 65 gm Sharing £3,534,869 5.8
15 Walkers Crisps Ready Salted 45 gm Singles £5,599,577 13 4 Space Raiders Beef 70 gm Sharing £3,531,165 4.6
16 Monster Munch Roast Beef 72 gm Sharing £5,427202 5 42 Mccoys Crisps Cheddar & Onion 65 gm Sharing £3,504,210 4.9
17 Mccoys Crisps Flame Grilled Steak 65 gm Sharing £5,413,773 6.1 43 Happy Shopper Onion Rings Onion 70 gm Sharing £3,439,614 8.5
18 Walkers Crisps Cheese & Onion 32.5gm Singles £5,260,095 73 44 Pringles Original 200 gm Sharing £3,273,630 2.6
19 Pringles Original 200 gm Sharing £5116,667 2.7 45 Walkers Crisps Cheese & Onion 25gm Multipack £3,216,170 3.9
20 Pringles Salt & Vinegar 200 gm Sharing £5,066,954 2.8 46 Walkers Crisps Ready Salted 25 gm Multipack £3,039,873 3.7
21 Nik-Naks Rib N Saucy 75 gm Sharing £4,976,398 55 47 Smiths Scampi Fries Scampi 27 gm Singles £3,011,042 55
22 Doritos Cool Original 70 gm Sharing £4,949,932 46 48 Doritos Cool Original 150 gm Sharing £3,002,459 3.5
23 Skips Prawn Cocktail 45 gm Sharing £4,875,217 53 49 Walkers Crisps Prawn Cocktail 32.5gm Singles £2,976,471 5
24 Mccoys Crisps Flame Grilled Steak 475 gm Singles £4,760,204 6.2 Cheese & Onion & Ready
50 Walkers Crisps Salted & Salt & Vinegar & 25 gm Multipack £2,955,190 3.8

25 Mccoys Crisps Salt & Malt Vinegar 475 gm Singles £4,647,625 6.6 Prawn Cocktail
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51 Hula Hoops Big Hoops Salted 50 gm Singles £2,933,305 7.6
52 Discos Salt & Vinegar 56 gm Singles £2,919,430 1.3
53 Walkers Crisps Cshaelfesg 2: Sar;*ico; \%ir?eega;jry 25 gm Multipack £2,887,960 3.7
54 Wotsits Giants Really Cheesy 130 gm Sharing £2,865,707 3.2
55 Jacobs Baked Crinklys Cheese & Onion 105 gm Sharing £2,858,778 4.9
56 Quavers Prawn Cocktail 45 gm Sharing £2,834,010 4

57 Mccoys Crisps Thai Sweet Chicken 65 gm Sharing £2,832,614 5.8
58 Pringles Salt & Vinegar 200 gm Sharing £2,686,112 2.6
59 Cheetos Twisted Flamin' Hot 30 gm Singles £2,676,831 7.2
60 Walkers Max Crisps Punchy Paprika 70 gm Sharing £2,655,675 4.2
61 Walkers Crisps Salt & Vinegar 32.5gm Singles £2,652,942 4.7
62 Pringles Prawn Cocktail 200 gm Sharing £2,648,324 21
63 | Walkers Oven Baked Crisps Cheese & Onion 37.5 gm Singles £2,642,222 4.6
64 Doritos Chilli Heatwave 180 gm Sharing £2,631,769 4.6
65 Roysters Chips T Bone Steak 60 gm Sharing £2,595,275 53
66 Wheat Crunchies Crispy Bacon 70 gm Sharing £2,584,683 4.5
67 Jacobs Mini Cheddars Original 105 gm Sharing £2,559,938 3.6
68 Doritos Tangy Cheese 180 gm Sharing £2,494,483 4.3
69 Space Raiders Pickled Onion 70 gm Sharing £2,403,455 4.3
70 Monster Munch Pickled Onion 40 gm Singles £2,295,828 45
71 | Jacobs Mini Cheddars Original 50 gm Singles £2,288,628 3.9
72 |Happy Shopper Cheese Puffs Cheese 70 gm Sharing £2,261,982 6

73 Kp Original Peanuts Salted 65 gm Nuts £2,214,788 3.1
74 Squares Cheese & Onion 28 gm Singles £2,193,056 4.9
75 Space Raiders Beef 25 gm Singles £2,184,280 79

76 Walkers Max Crisps Punchy Paprika Singles £2,146,210

77 Discos Salt & Vinegar 70 gm Sharing £2146,022 4.6
78 Walkers Crisps Cheese & Onion 32.5gm Singles £2,131,691 7.8
79 Happy Shopper Wheels Sour Cream & Onion 70 gm Sharing £2117,642 6.3
80 Wotsits Really Cheesy 36 gm Singles £2,054,289 8.1
81 Smiths Bacon Fries Bacon 24 gm Singles £2,045,511 52
82 Squares Salt & Vinegar 40 gm Singles £2,015,062 9
83 Quavers Cheese 20 gm Singles £1,991,010 3.9
84 Walkers Crisps Roast Chicken 32.5gm Singles £1,980,641 5
85 Mccoys Crisps Thai Sweet Chicken 47.5 gm Singles £1,934,874 5.6
86 Cheetos Crunchy Cheese 30 gm Singles £1,911,878 7.4
87 Pringles Texas Barbeque Sauce 200 gm Sharing £1,874,161 2.6
88 Space Raiders Pickled Onion 25 gm Singles £1,873,841 7.2
89 Walkers Crisps Ready Salted 32.5gm Singles £1,846,298 6.8
90 Wotsits Giants Flamin' Hot 130 gm Sharing £1,842,301 2.7
91 French Fries Cheese & Onion 54 gm Sharing £1,773,287 3.4
92 Kettle Chips Lightly Salted 150 gm Sharing £1,766,401 2.7
93 Walkers Crisps Roast Chicken 45 gm Singles £1,745,875 7.8
94 Smiths Frazzles Crispy Bacon 34 gm Singles £1,742,289 51
95 Skips Prawn Cocktail 40 gm Singles £1,737,766 8
96 Wheat Crunchies Crispy Bacon 50 gm Singles £1,716,500 8.9
97 Monster Munch Flamin' Hot 40 gm Singles £1,715,145 5.3
98 Wotsits Really Cheesy 17 gm Multipack £1,707,750 2.4

Roast Chicken & Smoky
99 Walkers Crisps Bacon & Prawn Cocktail & 25gm Multipack £1,677,232 3
Cheese & Onion

100 Smiths Snaps Spicy Tomato 21gm Singles £1,667,237 8
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